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“In a world of noise it is not easy to hear yourself think. 
We want to create the space for senior executives to 

focus on what matters for their business.”
Andrew Sangster,  

Editorial director of Hotel Analyst news analysis services  
and creator of the Hotel Distribution Event.
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Who should be listened to? And, perhaps just as importantly, who 
should be ignored? What is unlikely to deliver a return? Where must 
you invest?

We cannot promise you will find the answer to every question at the 
Hotel Distribution Event. But it is the first forum dedicated to helping 
hoteliers to do so.

We come from an editorial background and we are immersed in 
analysing and synthesising information to make it meaningful 
for the subscribers to our services. We take this approach to 
our conference programming, creating sessions that help 
understanding.

There are many in the hotel industry, both hoteliers and suppliers, 
who recognise the need to provide clarity of thought. The Hotel 
Distribution Event has been curated to do just that, working with 
delegates and sponsors to create the right environment.

TARGET AUDIENCE
This event is for senior executives involved in sales, marketing and 
technology within hotel brand, operating and owning companies. In 
addition, other senior hotel executives at the CEO, COO and CFO level 
who have ultimate responsibility for these functions are expected 
to attend.

BACKGROUND
The HDE is in its third year, building on the success of the 2013 and 
2014 event. HDE was set up last year to focus on the strategy rather 
than the tactics of hotel distribution. Unlike other events in this area 
the focus is on what should be done rather than the technical details 
of how it is done.

The HDE is powered by Hotel Analyst Distribution and Technology 
(HAD&T), the news service for all owners, operators and advisors 
in the sector. It provides in-depth analysis of the industry on a 
weekly basis, written by dedicated specialists in this field. Peter 
O’Connor, professor of information systems ESSEC Business School, 
France, IMHI, Katherine Doggrell, editor of HAD&T and Andrew 
Sangster editorial director. They will once again be putting together 
a compelling speaker programme that offers a roster of leading 
opinion formers in the hotel technology sector.

“ Good topics that were relevant. Very good performance  
from the leaders of the panels”.  
Jan Lundborg, Scandic Hotels

“ The content of the presentations in particular was very good”.  
Craig Cochraine, Moevenpick Hotels

Technology is bringing unprecedented levels of change to the hotel industry 
and in this rapidly shifting landscape it is hard to keep sight of the horizon. 
There is a huge amount of detail on changes but too little on the net impact 
to individual hotel businesses.

HDE 2015 WILL COVER
The programme for HDE 2015 is still in gestation. 

More will be available on our website as speakers are finalised.

“ Last year we had thought provoking presentations followed up with 
hard hitting panel discussions. As we are not seeking fat cheques 
for consulting, we can ask the difficult questions,” says Sangster.

The topics covered last year were the internet of things, hotel 
brands, mobile trends, the expectations of digital natives and the 
customer joirney.

“ We are about constructive engagement, not wilful provocation. We 
provided a platform for level-headed debate and we were trusted 
by participants to create the right environment for such difficult 
issues to be publicly aired,” says Sangster.

THE BENEFITS OF BECOMING A SPONSOR
HDE offers a platform for you to showcase your products and 
services to an influential senior audience.

“ It is a cliche to state that the hotel industry is a ‘people business’ but 
suppliers have to engage on a personal level to win new contracts. 
At HDE we are bringing the right people at the right level to enable 
companies to make just such engagements,” says Sangster.

•  Pre-event exposure of your company logo on promotional 
materials related to HDE 2015

•  Your logo promoted via Hotel Analyst’s database. Our database is 
the leading database in the industry with over 45,000 contacts of 
senior level people.

WHERE HOTELIERS DEBATE TECHNOLOGY STRATEGY
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SPONSORSHIP PACKAGES
There are two levels of sponsorship available at HDE 2015:

Patron package – exclusive £6,000 + VAT
•  Fully equipped large exhibition stand in exclusive location by 

entrance to conference room– includes standard power socket, 
light box to highlight logo/branding, printed graphic display 2m x 
1m, integrated storage cupboard for marketing collateral, literature 
rack, stool. Stand has a footprint of approx 3m x 1m and a height 
of 2 m. There will be only one stand available in this prime location 
which is also adjacent to registration

• Company logo as “Patron” on programme
•  Company logo has top weighting on all promotional materials and 

on all signage as “Patron”. Signage will include welcome board at 
entrance, glass signage on front façade to entrance, directional 
signage and reception desk front wrap

•  Company logo and acknowledgement on conference website 
homepage

•  Solus email to delegates 2 days prior to event
•   3 complimentary delegate passes
•  Private meeting room with private service of refreshments for up 

to 12 to use during HDE 2014

Sponsor package – limited to 12 only £3,500 + VAT
•  Fully equipped exhibition stand – includes standard power socket, 

light box to highlight logo/branding, printed graphic display 1m x 
1m, integrated storage cupboard for marketing collateral, literature 
rack, stool. Stand has a footprint of approx 2m x 1m and a height 
of 2m and the floor space is open plan to allow better networking 
and visibility

• Company logo on promotional materials related to HDE 20145
• Company logo and hyperlink on HDE 2015 website
•  2 complimentary delegate passes (stand allows for 2 exhibition 

only passes)

Additional sponsorship opportunities
• Lanyards – £1,500 (exclusive)
• Banners on HDE website registration page – £500 (exclusive)
• Video advert on screen located in entrance lobby – £250
•  Notepads and pens – £1,500 (exclusive and to be supplied by 

sponsor)
•  Plastic files for conference materials distributed at registration – 

£1,000 (exclusive)
• E-shot to potential database for delegates – £1,000
• Solus email to pre-reg delegates a week before the event – £1,000
• Lunch and refreshments sponsor – £1,500 (exclusive)
•  Private meeting room with refreshments service for up to 12 for 

duration of HDE 2015 – £600

Further advertising opportunities to reserve space in both 
publication and newsletter to boost profile are on offer. Separate 
media pack can be given if required.

Companies that attended the 2014 event include:
Accenture, Accor, Airwatch, Amadeus, Ascott Hospitality, Avvio, 
Barcelo, BDRC Continental, bskyb, Capital Hotel, Cardola, Choice 
Hotels, Corinthia, Credit Suisse, DerbySoft, Digital Alchemy, E A Ltd, 
Ecclestone Hotel, Edwardian Group, E-Revmax, ESSEC Business 
School, Expedia, Failte Ireland, First Hotels, FRHI Hotels and Resorts, 
Gloria Hotels, Goppar Digital, Google, Guestline, Hewlett Packard, 
HOSPA, Hospitality Property Fund, Hyatt, Hotel Tonight, Idiso, 
innovate rooms, ITS RezExchange, Interbrand, Jurys Inn, Kempinski, 
Marriott, Meininger Hotels, Mews Systems, Michels Taylor, Monalisa 
International, Moran Hotels, Newmarket International, Nor1, Nordic 
Hotels, Otainsight, Otus & Co, Pandox, Patron Capital, Pegasus, 
Pestana, Planhotel, Polimek, PPHE Hotel Group, Pricematch, 
Preferred Hotel Group, PSAV, PwC, Quentin Hotels, Ramada Plaza, 
Polimeks, Rezidor Hotel Group, Scandic Hotels, Serenata Intraware, 
Siteminder, Sofitel, STR Global, Swisscom, Travelodge, Travelport, 
Triometric, The Hammersmith Group, The Innovate Rooms, 
The Regency Kuwait, TravelClick, Travelport, Tripadvisor, Trust 
International, Wyndham Hotel Group, YBC, Yipiii, Yotel.

2014 speakers
• Tim Ramskill, analyst, Credit Suisse
• Duncan Berry, CEO, Choice Hotels
• Frank Fiskers, CEO, Scandic Hotels
• Simon l’anson, Swisscom Hospitality Services
• Paul Squires, wireless manager, Hewlett Packard
• Constantine Valhouli, principal, The Hammersmith Group
• Paul West, CTO, Cardola
• Marco Saio, country manager, HotelTonight
• Minesh Shah, director of Review Services, TripAdvisor
• Richard Valtr, founder and director, Mews Systems
•  Michael Schaeffner, director of sales and marketing,  

Serenata Intraware
• Arthur Waller, founding partner, Pricematch
• Christoph Klingler, founder & CEO, Yipiii
• Vivek Badrinath, deputy CEO, Accor
• David Zammit, associate industry manager, travel, Google
• Luis Del Olmo, chairman, Idiso
•  Scott Torrey, executive vice president and general manager of 

EMEA business unit, Concur
• Fred Burt, managing director for Global Accounts, Interbrand
•  Riko van Santen, vice president, digital strategy, loyalty & 

distribution, Kempinki Hotels 
•  Osama Hirzalla, vice president, brand marketing & e-commerce, 

Marriott International
• Christopher Michau, vice president global partner group, Expedia
• Brian Reeves, CEO, Goppar Digital
•  Remy Merckx, vice president – digital marketing,  

The Rezidor Hotel Group
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Sponsorship packages:

Exclusive Patron Package  £6,000 
 

Sponsor Package  £3,500 
Limited to 12 only

Additional Sponsorship Opportunities (POA):

Lanyards £1,500

Banners on HDE 2015 £500 
website registration page

Video advert on screen £250 
located in entrance lobby

Notepads and pens £1,500

Plastic files for conference £1,000 
materials distributed at registration

E-shot to potential database £1,000 
for delegates

Solus email to pre-reg delegates £1,000 
a week before the event

Lunch refreshments sponsor £1,500

Private meeting room with  £1,000 
refreshments service for up to 12  
for duration of HDE 2015

Signed for and on behalf of the Hotel Distribution Event 2015. 

Signed:

Dated:

All prices quoted are +VAT.

Other Details:

Contact Details:

Company name:

Contact name:

Position in company:

Address:

Postcode:

Telephone:

Fax:

Email:

Invoice contact:

Purchase order number (if applicable):

Total Cost £ (GBP)                                                                     +VAT 
 
I/we agree to pay the total cost shown above issued by Hotel Distribution Event and pay the 
instalments within 14 days of invoice date, (except for bookings made less than 14 days prior 
to the event which will be payable immediately upon receipt), and understand that the 
stand may be reallocated if payments are not made by the date required and the relevant 
cancellation fee will be charged.

Attached are our terms and conditions. 
I have read and accepted the terms and conditions.

I confirm that I am authorised by my company to sign this contract. 

Signed:

Dated:

Please return this booking form via email to:

Deborah Faulkner 
email: deborah@hoteldistributionevent.com 

Please also include with your booking confirmation:

• Company logo in jpeg & vector format

• Company profile in 50 & 150 words

• Website URL

BOOKING FORM 2015
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1. DEFINITIONS AND INTERPRETATION 
  1.1 In these terms and conditions the following terms shall have the 

following meanings:
  (a)  “ZTZ” means ZeroTwoZero Communications Limited (company number 

4661849);
  (b)  “Hotel Distribution Event 2015” means Hotel Distribution Event which is 

owned by ZTZ. 
  (c)  “Hotel Distribution Event 2015 Marks” means “2015 Hotel Distribution 

Event 2015” together with any other marks, logos, artwork, designs, 
slogans as may be advised by Hotel Distribution Event 2015 in writing;

  (d)  “Booking Form” means the Hotel Distribution Event 2015 booking form 
from time to time; 

  (e)  “Commercial Rights” means any and all rights of a commercial nature 
connected with the Hotel Distribution Event 2015, including without 
limitation, broadcasting rights, new media rights, interactive games 
rights, Sponsor/Exhibitorship rights, merchandising rights, licensing 
rights, advertising rights and hospitality rights. 

  (f)  “Contract” means any contract between ZTZ and the Sponsor/Exhibitor 
for a Sponsorship Package or Exhibition Package; 

  (g)  “Conference” means the Hotel Distribution Event 2015, to be held on 
the 19th September at the Jumeriah Carlton, London;

  (h)  “Conference Marks” means the Hotel Distribution Event 2015 Marks 
and the Designation used singularly or collectively in association with 
the Conference or in the exercise of the Sponsorship Rights;

  (i)  “Conference Marks Guidelines” means the Hotel Distribution Event 
2015 guidelines setting out the technical requirements for the 
reproduction of the Conference Marks (if any), as these guidelines may 
be amended by Hotel Distribution Event 2015 from time to time by 
notice in writing to the Sponsor;

  (j)  “Conference Venue” means the Jumeriah Carlton Tower, On Cadogan 
Place, London; 

  (k)  “Designation” means the designation “[Official Sponsor of the 2015 
Hotel Distribution Event 2015]”. 

  (l)  “Display Area” means the display area specified by Hotel Distribution 
Event 2015 within the part of the Conference Venue applicable to the 
relevant Sponsorship/exhibition Package; 

  (m)  “Exhibition Package” means the package of services and benefits 
identified in the Booking Form and more particularly described in 
the document entitled “Hotel Distribution Event 2015 Sponsorship 
Information”; 

  (n)  ”Intellectual Property Rights” means any intellectual property rights 
of any nature including without limit any copyright, know how, trade 
secrets, confidential information, trademarks, service marks, trade 
names and goodwill; 

  (o)  “Products” means the products and or services of the Sponsor/
Exhibitor; 

  (p)  “Sponsor/Exhibitor” means the person, firm or company entering into a 
Contract as identified in the relevant Booking Form; 

  (q)  “Sponsorship Package” means the package of sponsorship rights, 
benefits and services identified in the Booking Form and more 
particularly described in the document entitled “Hotel Distribution Event 
2015, Sponsorship information”;

  (r)  “Sponsorship Rights” means the bundle of rights set out in a 
Sponsorship Package; and 

  (s)  “Sponsor’s Marks” means the Sponsor/Exhibitor’s name together 
with any artwork, design, logo and trade mark, together with any 
accompanying words, slogan or text of the Sponsor/Exhibitor as may be 
notified in writing by the Sponsor/Exhibitor.

2. APPLICATION OF TERMS
  2.1 The Contract shall be on these Terms and Conditions and the Booking 

Form to the exclusion of all other terms and conditions (including any terms 
or conditions which the Sponsor/Exhibitor purports to apply under any 
purchase order, confirmation of order, specification or other document).

  2.2 No terms or conditions endorsed on, delivered with or contained in the 
Sponsor/Exhibitor’s purchase order, confirmation of order, specification or 
other document shall form part of the Contract simply as a result of such 
document being referred to in the Contract. 

  2.3 The Sponsor/Exhibitor acknowledges that it has not relied on any 
statement, promise or representation made or given by or on behalf of Hotel 
Distribution Event 2015 which is not set out in the Contract. Nothing in this 
condition shall exclude or limit Hotel Distribution Event 2015 liability for 
fraudulent misrepresentation. 

  2.4 Each order or acceptance of a quotation for Sponsorship Packages or 
Exhibition Packages by the Sponsor/Exhibitor from Hotel Distribution Event 
2015 shall be deemed to be an offer by the Sponsor/Exhibitor to buy the 
same subject to these Terms and Conditions. 

  2.5 No order placed by the Sponsor/Exhibitor shall be deemed to be 
accepted by Hotel Distribution Event 2015 until a Booking Form duly 
executed by Hotel Distribution Event 2015 is issued by Hotel Distribution 
Event 2015. 

3. SPONSORSHIP PACKAGES 
  3.1 Subject to payment of the applicable fee relating to the relevant 

Sponsorship Package chosen by the Sponsor/Exhibitor (if any) Hotel 
Distribution Event 2015 shall provide the services and benefits set out 
in such Sponsorship Package and grant to the Sponsor/Exhibitor the 
Sponsorship Rights. 

  3.2 The Sponsor/Exhibitor undertakes to Hotel Distribution Event 2015: 
 (a)  to exercise the Sponsorship Rights strictly in accordance with the terms 

of the Contract. For the avoidance of doubt, the Sponsor/Exhibitor shall 
not be entitled to use or exploit any of the Commercial Rights (other 
than the Sponsorship Rights) in any way; 

 (b)  to use the Conference Marks and other branding materials provided by 
Hotel Distribution Event 2015 in accordance with the Conference Marks 
Guidelines; 

 (c)   to apply any legal notices as required by Hotel Distribution Event 2015 
or as set out in the Conference Marks Guidelines on all materials and 
products that incorporate the Conference Marks; 

 (d)  to submit to Hotel Distribution Event 2015 for its prior written approval, 
not to be unreasonably withheld, full details of all the Products and 
any advertising, promotional or other material or press release which 
associates the Sponsor/Exhibitor or the Products with the Conference, 
or which incorporates the Conference Marks, before their distribution, 
production or sale; 

 (e)  to ensure that all materials and the Products promoted, published, 
distributed or sold and which are associated with the Conference or 
which incorporate the Conference Marks shall comply in all respects 
with the information approved in accordance with condition 3.2(d);

 (f)  to ensure that all materials and the Products promoted, published, 
distributed or sold and which are associated with the Conference or 
which incorporate the Conference Marks shall be safe and fit for their 
intended use and shall comply with all relevant statutes, regulations, 
directives and codes in force 

 (g)  to provide to Hotel Distribution Event 2015, at the Sponsor/Exhibitor’s 
sole cost and expense, all suitable material including artwork of the 
Sponsor’s Marks in a format and within print deadlines reasonably 
specified by Hotel Distribution Event 2015 for it to be reproduced under 
the control of Hotel Distribution Event 2015; 

 (h)  not to apply for registration of any part of the Conference Marks or 
anything confusingly similar to the Conference Marks as a trade mark 
for any goods or services; 

 (i)  not to use the Conference Marks or any part of them or anything 
confusingly similar to them in its trading or corporate name or 
otherwise, except as authorised under the Contract; 

 (j)  not do or permit anything to be done which might adversely affect any 
of the Commercial Rights or the value of the Commercial Rights;

 (k)  to provide all reasonable assistance to Hotel Distribution Event 2015 in 
relation to Hotel Distribution Event 2015 exploitation of the Commercial 
Rights; 

 (l)  to use its reasonable endeavours to assist Hotel Distribution Event 
2015 in protecting the Conference Marks and not to knowingly do, or 
cause or permit anything to be done, which may prejudice or harm or 
has the potential to prejudice or harm the Conference Marks or Hotel 
Distribution Event 2015 title to the Conference Marks or to the image of 
the Conference, Hotel Distribution Event 2015 or the Conference Venue;

 (m)  to notify Hotel Distribution Event 2015 of any suspected infringement of 
the Conference Marks, but not to take any steps or action whatsoever 
in relation to that suspected infringement unless requested to do so by 
Hotel Distribution Event 2015; 

 (n)  to hold any additional goodwill generated by the Sponsor/Exhibitor 
for the Conference Marks as bare trustee for Hotel Distribution Event 
2015 and to assign the same to Hotel Distribution Event 2015 at any 
time on request and in any Conference following termination of the 
Contract; 3.3 All rights not expressly granted to the Sponsor under this 
agreement are reserved to Hotel Distribution Event 2015. The Sponsor/
Exhibitor acknowledges and agrees that Hotel Distribution Event 2015 
is the owner or controller of the Commercial Rights and of all rights 
in the Conference Marks; 3.4The Sponsor/Exhibitor grants and Hotel 
Distribution Event 2015 accepts a worldwide, non- exclusive, royalty 
free, sub-licensable licence to use the Sponsor’s Marks during the term 
of the Contract for the delivery of the Sponsorship Rights. 

4. EXHIBITION PACKAGES 
  4.1 Subject to the other terms and conditions of the Contract, Hotel 

Distribution Event 2015 shall permit the Sponsor/Exhibitor to display its 
Products in the Display Area during the Conference. The Sponsor/Exhibitor 
shall not display any items other than the Products within the Display Area. 

  4.2 The Sponsor/Exhibitor acknowledges that it shall occupy space at the 
Conference Venue as a licensee and that no relationship of landlord and 
tenant between Hotel Distribution Event 2015 and the Sponsor/Exhibitor is 
created by the Contract. The Contract is personal to the Sponsor/Exhibitor 
and only the Sponsor/Exhibitor and its staff may exercise the rights granted 
to the Sponsor/Exhibitor under the Contract. The Sponsor/Exhibitor may 
not assign, transfer or novate any of its rights and/or obligations under the 
Contract to any other person.

  4.3 Hotel Distribution Event 2015 retains control, possession and 
management of the Conference Venue and the Sponsor/Exhibitor has 
no right to exclude Hotel Distribution Event 2015 from any part of the 
Conference Venue. Without prejudice to its other rights under the Contract, 
Hotel Distribution Event 2015 shall be entitled at any time on giving at least 
1 hours notice to require the Sponsor/Exhibitor to move from the Display 
Area to a comparable similar area within the Conference Venue and the 
Sponsor/Exhibitor shall always comply with any such request. 

5. CHARGES AND PAYMENT 
  5.1 In consideration of the rights granted and services provided to the 

Sponsor/Exhibitor under the Contract, the Sponsor/Exhibitor shall pay to 
Hotel Distribution Event 2015 the amounts as specified in the Booking Form 
in accordance with the payment terms set out in the Booking Form. 

  5.2 All charges are stated exclusive of VAT which if applicable, shall be 
payable by the Exhibitor in addition at the rate from time to time. 

6. OBLIGATIONS OF THE SPONSOR/EXHIBITOR 
  6.1 The Sponsor/Exhibitor shall comply with all applicable laws and 

regulations relevant to its activities under the Contract (including, but not 
limited to, relating to the display and promotion of the Products) and shall 
comply with all site policies and procedures of the Conference Venue 
notified to the Sponsor/Exhibitor form time to time. 

  6.2 The Sponsor/Exhibitor shall ensure that during the Conference, the 
Display Area is manned by a suitable number of competent employees. 
The Sponsor/Exhibitor has no right to make any representation or warranty 
on the behalf of Hotel Distribution Event 2015 and the Sponsor/Exhibitor 
shall ensure that none of its employees purports to do so nor makes any 
statement which is derogatory towards Hotel Distribution Event 2015 or any 
of its products, services or brands. 

  6.3 At the request of Hotel Distribution Event 2015, the Sponsor/Exhibitor 
shall exclude/remove from the Conference Venue any person present there 
at the request or invitation of the Sponsor/Exhibitor where Hotel Distribution 
Event 2015 deems the continued presence of that person at the Conference 
Venue to be undesirable. 

  6.4 The Sponsor/Exhibitor shall ensure that the Products and any fixtures, 
fittings, furniture etc. which it installs within the Display Area shall comply 
with all applicable health & safety requirements (including, but not limited 
to, fire safety). The Sponsor/Exhibitor shall not in any circumstances 
bring any dangerous or inflammable items into the Conference Venue. At 
the request of Hotel Distribution Event 2015, the Sponsor/Exhibitor shall 
immediately remove or make good any item within the Display Area which 
Hotel Distribution Event 2015 in its absolute discretion deems to constitute 
an unacceptable risk to health & safety. 

  6.5 The Sponsor/Exhibitor shall carry out any fitting out of the Display Area 
during such times as are specified by Hotel Distribution Event 2015 and, 
at the end of the Conference and upon termination of the Contract, the 
Sponsor/Exhibitor shall remove all items brought by it into the Conference 
Venue and shall leave the Display Area in a clean and tidy condition. 

  6.6 All items brought into the Conference Venue by the Sponsor/Exhibitor 
are done so entirely at the risk of the Sponsor/Exhibitor and Hotel 
Distribution Event 2015 shall not be liable for any loss or theft of or damage 
to any such items howsoever caused. 

  6.7 The Sponsor/Exhibitor shall maintain in place public and employer 
liability insurance in respect of all periods of its occupation of the Display 
Area and shall produce evidence of such insurance cover being in place at 
the request of Hotel Distribution Event 2015. The Sponsor/Exhibitor shall 
ensure that such insurance complies with any reasonable requirements 
as to minimum level of cover which may be specified by Hotel Distribution 
Event 2015 from time to time. 

7. LIABILITY AND INDEMNITY 
  7.1 Save in respect of liability for death or personal injury caused by its 

negligence; for fraudulent misrepresentation; and for any other forms of 
liability which it would be illegal or unlawful for Hotel Distribution Event 
2015 to seek to limit or exclude its liability for, the entire liability of Hotel 
Distribution Event 2015 to the Sponsor/Exhibitor under the Contract shall be 
limited to the value of charges (if any) actually paid by the Sponsor/Exhibitor 
to Hotel Distribution Event 2015 under the Contract. 

  7.2 Except as expressly provided in the Contract, neither party shall be 
liable or responsible for the other hereunder in contract tort or otherwise 
(including any liability for negligence) for:- (a) any loss of revenue, business 
contracts anticipated savings or profits, or any loss of use of facilities; or (b) 
any special indirect or consequential loss howsoever arising. 

  7.3 In clause 7.2(b) “anticipated savings” means any expense which either 
party expects to avoid incurring or into incur in a lesser amount than would 
otherwise have been the case. 

  7.4 The Sponsor/Exhibitor shall indemnify Hotel Distribution Event 2015 and 
keep Hotel Distribution Event 2015 indemnified in full against any and all 
losses, liabilities, costs, claims, demands, expenses and fees (including but 
without limitation legal and other professional fees), actions, proceedings, 
judgements awarded and damages suffered or incurred by Hotel Distribution 
Event 2015 arising out of or in connection with any and all acts, inactions 
and omissions of the Sponsor/Exhibitor, its employees, agents or sub-
contractors in relation to its activities under the Contract.

8. TERMINATION
  8.1 Subject to earlier termination in accordance with its provisions, the 

Contract shall remain in force until the end of the Conference. 
  8.2 Hotel Distribution Event 2015 shall be entitled to immediately terminate 

the arrangement constituted by the Contract by notice in writing in the 
event that the Sponsor/Exhibitor: (i) commits any breach of its obligations 
under the Contract; (ii) ceases to carry on its business, becomes insolvent, 
enters into liquidation or administration, is declared bankrupt or any similar 
or analogous event occurs to it; and/or (iii) suffers any change in control 
whereby control (whether by virtue of ownership of shares or voting rights; 
ability to control and direct management policies and procedures; or 
otherwise) of the Sponsor/Exhibitor or any parent or holding company of the 
Sponsor/Exhibitor changes from the persons having control as at the date 
of the Contract; and/or (iv) fails to pay to Hotel Distribution Event 2015 any 
sums payable under the Contract by the due date. 

  8.3 The Sponsor/Exhibitor shall have the right to terminate the Contract 
on written notice to Hotel Distribution Event 2015 to be received not less 
than 90 days prior to the Conference. In the event of such termination, the 
Sponsor/Exhibitor shall be entitled to a refund of 50% of the amounts paid 
to Hotel Distribution Event 2015 under the Contract.

  8.4 Hotel Distribution Event 2015 shall be entitled to terminate the right 
of the Sponsor/Exhibitor to exhibit at the Conference provided that Hotel 
Distribution Event 2015 provides the Sponsor/Exhibitor with at least three 
months notice. In such circumstances, the sole liability of Hotel Distribution 
Event 2015 to the Sponsor/Exhibitor will be to refund any advance charges 
actually paid by the Sponsor/Exhibitor to Hotel Distribution Event 2015 in 
connection with the Conference in question. 

  8.5 Termination of the arrangement constituted by the Contract shall not 
affect the coming into force or continuing in force of any part of the Contract 
which, whether expressly or by implication, is to survive termination.

9. INTELLECTUAL PROPERTY RIGHTS
  9.1 Hotel Distribution Event 2015 and the Sponsor/Exhibitor acknowledge 

as follows: (a) all Intellectual Property Rights in the Sponsor’s Marks shall 
be the sole and exclusive property of the Sponsor/Exhibitor, together with 
any goodwill, and the Organiser shall not acquire any rights in the Sponsor’s 
Marks, including any developments or variations; and (b) all Intellectual 
Property Rights in the Conference Marks shall be the sole and exclusive 
property of the Organiser and the Sponsor shall not acquire any rights in the 
Conference Marks, including any developments or variations;

  9.2 The Sponsor/Exhibitor shall indemnify and keep indemnified Hotel 
Distribution Event 2015 from and against all claims, damages, losses, 
costs (including all reasonable legal costs), expenses, demands or liabilities 
arising out of any claim that the Hotel Distribution Event 2015’s use of the 
Sponsor’s Marks in accordance with the Contract infringes any Intellectual 
Property Rights or moral rights of any third party. 

  9.3 Hotel Distribution Event 2015 shall indemnify and keep indemnified 
the Sponsor/Exhibitor from and against all claims, damages, losses, costs 
(including all reasonable legal costs), expenses, demands or liabilities 
arising out of any claim that the Sponsor/Exhibitor use of the Conference 
Marks in accordance with the Contract infringe any Intellectual Property 
Rights or moral rights of any third party. The limits and exclusions set out in 
clause 7 shall not apply to this indemnity. 

  9.4 The party seeking to rely on an indemnity at condition 9.2 and condition 
9.3 (Indemnified Party) shall: (a) promptly and fully notify the other party 
(Indemnifying Party) of any third-party claim in respect of which it wishes 
to rely on the indemnity (IPR Claim); (b) allow the Indemnifying Party, at 
its own cost, to conduct all negotiations and proceedings and to settle 
the IPR Claim, always provided that the Indemnifying Party shall obtain 
the Indemnified Party’s prior approval of any settlement terms, which is 
not to be unreasonably withheld; (c) provide the Indemnifying Party with 
any reasonable assistance regarding the IPR Claim as is required by the 
Indemnifying Party, subject to reimbursement by the Indemnifying Party 
of the Indemnified Party’s costs so incurred; and (d) not, without prior 
consultation with the Indemnifying Party, make any admission relating to 
the IPR Claim or attempt to settle it, provided that the Indemnifying Party 
considers and defends any IPR Claim diligently and in a way that does not 
bring the reputation of the Indemnified Party into disrepute.

10. GENERAL
  10.1 Hotel Distribution Event 2015 nor the Sponsor/Exhibitor shall be liable 

for any failure or delay in performing its obligations where such failure or 
delay results from any cause that is beyond the reasonable control of that 
party.  Such causes include, but are not limited to: power failure, industrial 
action, civil unrest, fire, flood, storms, earthquakes, volcanic ash clouds, 
acts of terrorism, acts of war, governmental action, acts of god or any other 
event that is beyond the control of the party in question. 

  10.2 No amendment or variation to the Contract shall be effective unless 
made in writing and signed on behalf of each party.

  10.3 Any notice given under or in connection with the Contract shall not be 
effective unless given in writing and delivered by: registered post (effective 
two business days after posting) or personal delivery (effective at the time 
of delivery).

  10.4 Headings are used in the Contract for convenience only and shall not 
affect the interpretation of any particular provision. 

  10.5 No delay or failure by either party in exercising or pursuing any claim, 
right or remedy arising under the Contract or from any breach by a party of 
any of its obligations under the Contract shall operate or be construed as a 
waiver thereof, nor shall the rights and remedies of either party under the 
Contract be in any way extinguished or diminished by the granting of any 
indulgence, forbearance or extension of time by that party and a single or 
partial exercise of any right or remedy shall not prevent any further or other 
exercise or the exercise of any other right or remedy by that party. 

  10.6 If any part of the Contract is found by any competent Court or authority 
to be illegal, invalid or unenforceable, the parties agree that they will 
substitute provisions in a form as similar to the offending provisions as is 
possible without rendering them illegal, invalid or unenforceable. 

  10.7 A person who is not a party to the Contract shall have no right to 
enforce any of the Contract pursuant to the Contracts (Rights of Third 
Parties) Act 1999 (as amended from time to time). 

  10.8 Nothing contained in the Contract shall create a partnership, 
relationship of principal and agent, landlord and tenant or any other 
fiduciary relationship between the parties who are with respect to each 
other independent contractors. 

  10.9 The Contract shall be governed by and construed in accordance with 
English Law and (save in respect of the enforcement of any judgment) the 
parties agree to submit to the exclusive jurisdiction.
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